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Europe’s brewing sector today

7500 breweries in the EU and growing

38 billion litres of beer brewed in the EU annually
35 billion litres of beer consumed in EU annually
I"' One third on-trade sales vs. Two thirds off-trade

In Europe 20% of EU beer production exported, of which
3 billion litres (and growing) to outside the EU*

2.3 million jobs generated across the EU*

Over €40 billion in tax generated by beer annually*

*Europe Economics 2016


https://www.youtube.com/watch?v=hGjRNw4Q9AY
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Productio
N and total consumption of beer in the European Union (2008

2010)
| 200
8 2009 B0
Prgquction - 407 .6 386 3826
(million hectolitres) (-6%) %)
Total consumption 374.3 358 34%.6
(million hectolitres) (-4%) (-4%)

Source: Regioplan calculations 2011 /
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Economic impact of beer in the European Union (2008-2012)

2012 A 2008-2012 A2010-2012

Total employment (million jobs) | 230 205 197 144%  41%
Value added (pillion Euro) 55.17 50.24 51.45 -6.7% £2.4%

2.2% +4.0%
Government revenues (pilion Euro) 54.16 50.92 52.97 2.2%

Source: Regioplan calculations 2013.
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Holding up well in difficult economic circumstances
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2010-2014

Development of EU beer impact, 2013-2014
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Ingredients of a Renaissance

U Number of breweries
U Production

J Consumption
 Exports

U Choice

U General perception




Evolution of the number of breweries across Europe 2010

-2017

Total Estimate 3,600 4,500

i 0,
Percentage Evolution +30%

Source: Regioplan, Europé Economics, The Brewers of Europe
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Exports

EU28 -Total Export (1993 to 2012)

North America
210,817,395 (hi) About 30% of the total exported beer of
23% " : EU28 countries between 1993 and 2012 was

< destined for third countries.

European Union

629,724,705 (hl) —~———
68% %

East Asia & Pacific
27,192,875(hl)
3%

Source: Beer connects Europe to the World — Royal HaskoningDHV, The Brewers of Europe
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Source: Beer connects Europe to the World — Royal HaskoningDHV, The Brewers of Europe
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Exports

Top 10 U food
and d
rhk“po"snmli"poﬂs by Chsfhofbnlo:bh (€ millio

Exports .
015
Rehnge T3 destnations
2014-2015
Spirits o
,275 )
Wire 0823 + Us, Singapore, Ching
‘ +9 Us, s |
Infant food and other preparations 5,651 4 Chi wizerdand, China |
Food preparations ' + ina, Hong Kong, Saudi Arabia
P 5,101 +2 US, Russia, Swizedand
Pork meat fresh, chilled and frozen 3,957 +8 Japan, Ching, Korea
Chocolate 3,801 +4 US, Russia, Swizerand
Cheese 3,483 -3 US, Swizerland, Japan
Pet food 3,427 +11 Russian, US, Switzerland
g US, Switzerdand, Noway
Bread, pastries and biscuits 3,395 ,
Beer s Csm_ ) s Chim, Conod

Source: FoodDrinkEurope 2016




Choice

With around 80 styles and 40,000
brands, the diversity of flavours
and richness of choice means there

can be a beer for every occasion

The market for non-alcoholic and

low alcohol beers has doubled

from 2000 to 2015. Below 3% ABV

now represent around 6% of the

overall European beer market
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|Q green 8 countries in Which Beer js European a:lefaeei
highly appreciated: Italy, Bulgaria,

Spain, Poland, Portugal, Czech
Republic, Romania and Slovakia.

In fourteen countries, Beer is
evaluated with an 2 Verage sco
between 60.0 and 69.9.
Countries in which Beer has lower
appreciation are Ireland, Sweden,
Luxembourg, Turkey, Cyprus,

Lithuania and Finland.
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N green 7 countries in Which the European 3:'?'38&
Brewery Sector s highly

dppreciated: Czech Repubilic,
Bulgaria, Poland, Spain and ‘
Germany, Belgium, Italy K

In the majority of the countries, the
Sector is evaluated with zn av
score between 60.0 and 69.9
Countries in which Beer has lower
appreciation are Turkey, Cyprus,

Lithuania.
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Perception

#Beer Wisdom

Taste our know-how wisely

Europe’s Brewers are keeping to their promise
to support the responsible consumption of beer, increase consumer
knowledge and strengthen responsible beer advertising.




Thank You

www.brewersofeurope.org



http://www.brewersofeurope.eu/

