




To elevate the alcohol-free category 



Lucky Saint

Saint

Lucky



Source: Nielsen Data 
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Alcohol-free beer sales 
mirror full strength



‘Having a quality 
alcohol-free beer on 

draught is very 
important when 

choosing a venue’

Sources: KAM Insights Low&No Report 2022 // ATTEST Lucky Saint Survey 2023, Surveying 500 alc-free beer drinkers 

‘When I choose the 
venue, I typically 
bring 2-4 friends’ 

‘If there’s a quality 
alcohol-free on 

draught, I’m very 
likely to join in on 

rounds'

Pub visits are now 
alcohol-free





926,000 consumers reach

DRY JANUARY 
CAMPAIGN

52% of Londoners

>150m impressions

THE LUCKY SAINT PUB
OPENS

BRIGHTON MARATHON
TAKE OVER

11k sampled

The Grocer’s
‘Big Interview’ 





Of total No and Low beer sales - are lager 

ROS uplift from switching from 
packaged to draught

Source: (1) Attest Customer Survey 22, (2) Lucky Saint Sales Data 23, (3) BBPA annual barrelage survey 2020 

Drink 2 or more alcohol free beers 

1/3rd drink 3+





Emma Heal Will SnowdenAaron Duffett







TRY OUR BEER:

emma@luckysaint.co
aaron@luckysaint.co
will@luckysaint.co

mailto:emma@luckysaint.co
mailto:aaron@luckysaint.co
mailto:will@luckysaint.co
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